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Manoj Ceramic Limited 

November 24, 2025 
Ratings 

Instrument / Facility Amount 
(Rs. crore) 

Current 
Ratings 

Previous 
 Ratings 

Rating 
Action 

Complexity 
Indicator 

Long Term Fund-
Based Facilities 

24.50 IVR BBB-/Positive 
(IVR Triple B Minus 

with Positive Outlook) 

IVR BBB-/Stable 
(IVR Triple B Minus 
with Stable Outlook) 

Rating 
Reaffirmed 

and Outlook 
revised 

from Stable 
to Positive 

Simple 

Total 24.50 Rupees Twenty-four crore and fifty lakh only  

Details of Facilities/Instruments are in Annexure 1. Facility wise lender details are at 

Annexure 2. Detailed explanation of covenants is at Annexure 3.  

Detailed Rationale 

Infomerics Ratings has reaffirmed the long-term rating of IVR BBB- and revised the outlook 

from Stable to Positive to the bank facilities of Manoj Ceramic Limited (MCPL^). The ratings 

are supported by expanding market presence through a strong dealer network and retail 

footprint, strong growth in scale of operations and profitability margins through strategic 

expansion of product portfolio and dealer network, strengthened capital structure supported 

by equity infusion, improved leverage and debt protection metrics and experienced promoters 

with long track record of operations. However, these strengths are partially offset by stretched 

working capital position, high geographical concentration and impact of real estate cycles and 

seasonal trends on tile demand 

Infomerics assigned Positive outlook based on expectation of company maintaining strong 

revenue growth over the projected period supported by the follow-on public offering (FPO) in 

FY25 as well as additional equity infusion expected in FY26 on conversion of warrants. This 

is also expected to strengthen the capital structure below 0.5x over FY26-28.  

^ Manoj Ceramic Limited is listed on the BSE with the ticker symbol MCPL. Therefore, we have used 

the same abbreviation throughout for consistency. 

 

Key Rating Sensitivities:  

Upward Factors 

- Substantial revenue growth coupled with consistent improvement in profitability 

https://www.infomerics.com/ratings/rating-criteria
https://www.infomerics.com/ratings/rating-criteria
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- Significant improvement in working capital cycle and liquidity position 

 

Downward Factors 

- Significant dip in operating income and/ or moderation in profitability impacting 

the debt coverage indicators 

- Any further deterioration in working capital intensity impacting the liquidity  

 

List of Key Rating Drivers with Detailed Description 

Key Rating Strengths 

• Expanding market presence through a strong dealer network and retail footprint 

The company has established a robust dealer network across the Western and Southern 

regions of India, including key markets such as Maharashtra, Goa, Tamil Nadu, and 

Karnataka. To enhance supply chain efficiency and ensure timely product availability, it has 

strategically set up depots in Morbi, Thane, Mumbai, and Bangalore. These depots enable 

faster turnaround times and improved service levels for dealers and customers. The company 

also supports its dealer ecosystem through its AI-powered software, Studio, which offers 

personalized product recommendations via its online platform, enhancing customer 

engagement and decision-making. Its presence in the retail segment is further strengthened 

by company-owned showrooms in prime locations such as Ghatkopar and Andheri in Mumbai, 

Raja Rajeshwari Nagar in Bangalore, and a newly launched retail store in Pune. 

MCPL has strengthened its market presence by appointing sub-dealers to penetrate semi-

urban and rural areas, ensuring better last-mile connectivity and service responsiveness. This 

strategy helped expand the dealer network to about 1,000 dealers by FY25, primarily in 

Maharashtra. Sub-dealers also execute projects on behalf of MCPL, creating indirect 

marketing opportunities and showcasing product quality in real applications. These initiatives 

enhance brand visibility, build customer trust, and reduce promotional costs. In line with its 

global expansion strategy, MCPL established a wholly owned subsidiary, MCPL Ceramic 

Limited, in Maryland, USA, to tap into the North American market and broaden its international 

footprint 
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• Strong growth in scale operations and profits supported by equity raise 

MCPL has shown strong growth in its operating income over the last three years, increasing 

to Rs. 164.33 crore in FY25 (A) from Rs. 95.92 crore in FY24 (A) and Rs.73.51 crore in FY23 

(A).  This growth was mainly driven additional working capital funding raised by its successful 

listing in January 2024, and FPO was completed in FY25. This also contributed to further 

strengthening its capital base and supporting its multiple strategic initiatives, including the 

launch of new product designs expanding the company’s portfolio to approximately 300 SKUs, 

the introduction of premium imported marble from Italy, Spain, and Turkey, and the opening 

of a new retail store in Pune. Additionally, the company expanded its distribution network by 

appointing sub-dealers, commenced exports to African markets, and established a state-of-

the-art experience centre in Dubai. Furthermore, in October 2026, the company initiated 

backward integration at its Thane facility, focusing on processes such as cutting, sizing, re-

polishing, and differentiated surface finishing will help reduce job work costs and enhance 

value addition. The EBIDTA margin of the company slightly decreased to 13.73% in FY25 

from 14.97% in FY24 due to rising operating costs like price of tiles and adhesives, freight and 

logistics expenses and increased packaging material costs. However, PAT margins grew to 

6.56% in FY25 from 6.26% in FY24. This was because the increase in revenues and absolute 

EBIDTA profits was much higher than increase in depreciation and interest expenses.  

 

• Strengthened capital structure and improved leverage and debt protection 

metrics 

 MCPL successfully launched its Initial Public Offering (IPO) in January 2024, raising ₹14.47 

crore and achieving a listing on the Bombay Stock Exchange which improved brand visibility 

and increased sales volumes. Building on this momentum, MCPL completed a FPO in January 

2025, raising ₹51.14 crore. The FPO resulted in a dilution of the promoters’ equity from 72% 

to 53%, while further strengthening the company’s capital base. The proceeds are being 

primarily utilized to meet working capital requirements, supporting ongoing operations and 

expansion plans. The tangible net worth increased to Rs. 103.49 crore as on March 31, 2025, 

from Rs. 28.33 crore as on March 31, 2024.  The company’s financial risk profile has improved 

considerably, as reflected in its leverage ratios. The overall gearing ratio and TOL/ATNW 

(based on adjusted tangible net worth) improved to 0.58x and 0.83x as of March 31, 2025, 
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respectively as compared from 2.10x and 2.69x as on March 31, 2024, respectively. 

Furthermore, MCPL’s debt protection metrics remained comfortable, interest service coverage 

ratio and DSCR stood at 3.14x and 1.42x respectively in FY25.  

 

• Experienced promoters with long track record of operations 

MCPL has been operational since 1991 and has built a long track record in the trading of tiles 

and tile adhesives. The company was founded by Mr. Manoj Dharamshi Rakhasiya, the 

Chairman, who brings over 35 years of experience in the ceramic tiles industry. Mr. Dhruv 

Manoj Rakhasiya, the Managing Director (MD), has over 14 years of experience and is 

responsible for overseeing the company’s operations and expanding MCPL’s presence, 

particularly in South India. The Board of Directors at MCPL consists of six members, with an 

average experience of more than 20 years. 

 

Key Rating Weaknesses 

• Stretched working capital position 

The company’s operating cycle improved at 195 days in FY25 as compared to 213 days in 

FY24, however, the cycle remains relatively high. The high operating cycle is because of high 

average debtor days i.e. 138 days in FY25 (161 days in FY24). Debtor days continued to 

remain high as the company is forced to offer credit terms to dealers in line with industry 

norms, and considering the company’s business model and strategy to increase market 

penetration, backed by funds available to support its higher working capital requirements. The 

inventory cycle reduced to 97 days in FY25 from 108 days in FY24. The average creditor cycle 

stood at 40 days in FY25, reduced from 57 days in FY24 due to a new rule requiring MSME 

payments within 45 days. Despite the introduction of new products and designs in FY25, the 

company managed to improve its operating cycle. The company’s fund-based utilization 

remained high at ~99% over the 12 months ending September 2025, limiting its liquidity buffer. 

 

• High geographical concentration  

The company has a high geographical concentration, with approximately ~99% of its sales in 

FY25 coming from the domestic market, primarily in Maharashtra, which accounted for over 

90% of revenues for the year. Exports contribute a smaller share, accounting for around ~1.2% 
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of total sales, with Uganda being a key export destination. However, MCPL has expanded its 

exports in current year by entering Burundi and other African countries through direct exports. 

 

• Impact of real estate cycles and seasonal trends on tile demand 

The tile trading business experiences seasonal demand fluctuations, with peak sales typically 

occurring post-monsoon and during festive periods. Construction activity slows during the 

monsoon season, leading to reduced tile demand. Additionally, festive seasons and the 

financial year-end can also drive short-term spikes in sales due to increased home 

improvement and real estate activity. The ceramic tile industry is closely tied to the cyclicality 

of the real estate sector, with demand rising during periods of economic growth and 

infrastructure development. Economic slowdowns or regulatory challenges can reduce 

demand.  

 

Analytical Approach: Standalone. 

Applicable Criteria: 

Rating Methodology for Trading Companies. 

Criteria on assigning rating outlook 

Policy on Default Recognition and Post-Default Curing Period 

Complexity Level of Rated Instruments/Facilities 

Financial Ratios & Interpretation (Non-Financial Sector). 

 

Liquidity – Adequate 

The liquidity position of the company is expected to remain adequate in the near term. MCPL 

has earned a gross cash accrual of Rs. 11.08 crore in FY25. Further the company is expected 

to earn a gross cash accrual in the range of ~Rs.11.00-23.00 crore annually as against its 

minimal debt repayment obligations during FY26-28. However, the company demonstrated 

~99% average utilisation of its Rs.24.50 crore of cash credit limits during the past 12 months 

ended September 2025 indicating limited liquidity buffer from working capital lines. Infomerics 

believes DSCR to remain comfortable in the range of 1.5x-3.5x times in projected years.  

 

 

https://www.infomerics.com/ratings/rating-methodology
https://www.infomerics.com/policies-and-procedures/criteria-of-rating-outlook
https://www.infomerics.com/policies-and-procedures/default-recognition-policy
https://www.infomerics.com/ratings/rating-criteria
https://www.infomerics.com/ratings/rating-criteria
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About the Company 

MCPL is a trader in ceramic tiles which relies on contract-manufacturing by sub-contractors. 

It is a public limited company (listed on Bombay Stock Exchange) that has been operating 

since 1991. The company offers a wide range of wall and floor tiles and provides services that 

can serve even a single piece anywhere in the world. In January 2024, MCPL became a 

publicly listed company on the stock exchange in India. The company offers a wide range of 

products, catering to various customer preferences, from minimalist designs to custom, 

luxurious styles. 

 

Financials (Standalone): 

(Rs. crore) 

For the year ended/ As on* 31-03-2024 31-03-2025 

 Audited Audited 

Total Operating Income 95.92 164.33 

EBITDA 14.36 22.55 

PAT 6.07 10.79 

Total Debt 59.62 60.39 

Tangible Net Worth  28.26 103.42 

EBITDA Margin (%) 14.97 13.73 

PAT Margin (%) 6.26 6.56 

Overall Gearing Ratio (x) 2.11 0.58 

Interest Coverage (x) 2.12 3.14 
* Classification as per Infomerics’ standards. 
 

Status of non-cooperation with previous CRA: Nil 

Any other information:  

Rating History for last three years: 

Sr. 
No. 

Name of 
Security/
Facilities 

Current Ratings (Year T) Rating History for the past 3 years 

Type  
(Long 

Term/Short 
Term) 

Amount 
outstanding 
(Rs. Crore) 

Rating  Date(s) & 
Rating(s) 
assigned in 
T-1  

Date(s) & 
Rating(s) 
assigned in 
T-2 

Date(s) & 
Rating(s) 
assigned in 
in T-3 

    November 24, 
2025 

January 30, 
2025 

Date (Month 
XX, 20XX) 

Date (Month 
XX, 20XX) 

1. Cash 
Credit 

Long Term 24.50* IVR BBB-
/Positive 

IVR BBB-
/Stable 

-- -- 

*Sublimit of Cash Credit-Import/Inland LC of Rs. 2 crore & Bank Guarantee of Rs. 0.50 crore. 
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Analytical Contacts: 

Name: Sudarshan Shreenivas  

Tel: (022) 6239 6023 

Email: sudarshan.shreenivas@infomerics.com  

About Infomerics: 

Infomerics Valuation and Rating Ltd (Infomerics) [Formerly Infomerics Valuation and Rating 

Pvt. Ltd ] was founded in the year 1986 by a team of highly experienced finance professionals 

for research and risk evaluation. Infomerics commenced its activities as External Credit 

Assessment Institution after obtaining registration from Securities Exchange Board of India 

(SEBI) and accreditation from Reserve Bank of India (RBI). Adhering to best international 

practices and maintaining high degree of ethics, the team of analysts at Infomerics deliver 

quality credit ratings. Infomerics evaluates wide range of debt instruments which helps 

corporates access to financial markets and provides investors credit ratings backed by in-

depth research. The transparent, robust, and credible ratings have gained the confidence of 

investors and the banks. Infomerics has a pan India presence with Head Office in Delhi and 

Corporate Office at Mumbai, with branches in major cities and representatives in several 

locations.  

Infomerics also has international presence with credit rating operations in Nepal through its 

JV subsidiary.  

For more information and definition of ratings please visit www.infomerics.com.  

Disclaimer: Infomerics ratings are based on information provided by the issuer on an ‘as is where is’ basis. 

Infomerics credit ratings are an opinion on the credit risk of the issue / issuer and not a recommendation to buy, 

hold or sell securities.  Infomerics reserves the right to change or withdraw the credit ratings at any point in time. 

Infomerics ratings are opinions on financial statements based on information provided by the management and 

information obtained from sources believed by it to be accurate and reliable. The credit quality ratings are not 

recommendations to sanction, renew, disburse or recall the concerned bank facilities or to buy, sell or hold any 

security. We, however, do not guarantee the accuracy, adequacy or completeness of any information, which we 

accepted and presumed to be free from misstatement, whether due to error or fraud. We are not responsible for 

any errors or omissions or for the results obtained from the use of such information. Most entities whose bank 

facilities/instruments are rated by us have paid a credit rating fee, based on the amount and type of bank 

facilities/instruments. In case of partnership/proprietary concerns/Association of Persons (AOPs), the rating 

assigned by Infomerics is based on the capital deployed by the partners/proprietor/ AOPs and the financial strength 

of the firm at present. The rating may undergo change in case of withdrawal of capital or the unsecured loans 

brought in by the partners/proprietor/ AOPs in addition to the financial performance and other relevant factors. 

 
 
 

mailto:sudarshan.shreenivas@infomerics.com
http://www.infomerics.com/
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Annexure 1: Facility Details  

Name of Facility/ 
/Security 

ISIN Date of 
Issuance 

Coupon 
Rate/ IRR 

Maturity 
Date 

Size of 
Facility 

(Rs. Crore) 

Rating 
Assigned/ 
Outlook 

Cash Credit - - - - 24.50* IVR BBB-/Positive  

*Sublimit of Cash Credit- Import/Inland LC of Rs. 2 crore & Bank Guarantee of Rs. 0.50 crore. 

 
Annexure 2: Facility wise lender details: 
https://infomericstorage.blob.core.windows.net/uploads/len_Manoj_Ceramic_nov25_f965703
13f.pdf 

 
Annexure 3: Detailed explanation of covenants of the rated Security/facilities: Not 

Applicable 

 

Name of the Security Detailed Explanation 

 Financial Covenant  

 i.  

 ii.  

 Non-financial Covenant  

 i.  

 ii.  

 
Annexure 4: List of companies considered for consolidated/Combined analysis: NA 
 
 
Note on complexity levels of the rated instrument: Infomerics has classified instruments 

rated by it on the basis of complexity and a note thereon is available at www.infomerics.com.  

https://infomericstorage.blob.core.windows.net/uploads/len_Manoj_Ceramic_nov25_f96570313f.pdf
https://infomericstorage.blob.core.windows.net/uploads/len_Manoj_Ceramic_nov25_f96570313f.pdf
https://www.infomerics.com/

